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By the end of this lesson
you will be able to explain...

.. what is market, market share and
marketing;

.. why satisfying customer needs is so
|mportant

. the difference between product and
market orientation;
.. what is marketing mix, marketing
objectives and marketing strategies.




WHERE GOODS
AND SERVICES
ARE SOLD

TODAY IS POSSIBLE

TO TRADE GOODS

WITHOUT BUYERS
AND SELLERS
MEETING UP

BUYERS AND
SELLERS
COMMUNICATE
AND EXCHANGE
600DS FOR MONEY

HISTORICALLY,
MARKETS WERE
PLACES WHERE

BUYERS AND SELLERS

WOULD MEET
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Definition

“Marketing is o monagement process
fvodved in identifying. anticipating —
and satitfying consumer requirements

profitabiy.
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Marketing involves a

range of activities

which help~a ‘business
~to sell its products.
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Definition

"Marketing is a management process
involved in identifying, anticipating
and satisfying consumer requirements
profitably. "
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Marke’r share

.. i§ the share of the total market that
a particular business or product enjoys.

= Total product or business sales x 100

Total sales in the whole market
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Place

Products must be avallable in
convendent locations at times when
customers want to buy them.
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Promotion is always important to reinforce

company’s image and identity.

Some examplet: advertising, pablic relationt, salet and

sales rometion,




The activities which businesses use

when marketing their products are
known as the marketing mix.
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Product

Businesses need to design
high-quality products that
meet customer needs and
present them attractively.
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PRICE

» Products must be priced so that
customers think they are getting value
for money. However, the price charged
must also generate a profit for business.




Promotion
v

communication information

Customers must be ‘given information about
products and encouraged to buy them.

Promotion is always important to reinforce
company's image and identity.

Some examples: advertising, public relations, sales and
sales promotion.







Place

Products must be available in
convenient locations at times when
customers want to buy them.

Where or how customers want to be able to buy?
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Product and market orientation

In the past... _
.. many businesses were product orientated.

... most firms are market orientated.
4




Marketing objectives

The general role of marketing is to help sell products.

However, it is possible to identify specific objectives that
will change according to a firm's marketing need.

Increase weekly sales $X

Increase market share by X%

Increase the number of outlets by X.

Rebrand and existing product (new name and packaging)




Marketing strategies

. 1S a set of plans that are drawn up so that a specific
marketing objective can be achieved.

» ddapt an existing product

+ improve the packaging

* raise the price

- advertise in exclusive magazines

« distribute through exclusive outlets

STRATEGY INVOLVES ALL ASPECTS OF THE MHRi(ETING )
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